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New VIN Database 

is now available... 

 

As one might imagine, it is 

difficult to keep an accu-

rate and up-to-date VIN 

Database.  With frequent 

additions of new vehicles 

and the differences in how 

each auto maker labels 

and codes their vehicles, it 

can be an arduous task to 

keep this information accu-

rate.  After extensive re-

search, we located and 

tested a new  VIN data-

base that we now offer to 

our customers.  This is  

important information and 

is helpful when verifying 

the customer’s vehicle.  

For a very small monthly 

fee, DBC offers your busi-

ness access to this new 

database.  If you are inter-

ested in having up-to-date 

and extremely accurate 

information on your sys-

tem, please contact DBC 

for more information and 

pricing details. 
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What Can a Web Presence Do for Your Business? 

  There are few successful businesses with-
out web addresses.  Currently, you can find 
almost anything and anyone on the web and 
as a business owner it’s important you pro-
vide a strong presence for yourself.  There 
are several benefits to having a website but 
there is even a greater value in having a 
good website.  A good website leads to a 
good web presence, which in turn leads to 
more business. 
   A website provides an instant visual pres-
entation of your business that is available at 
any time to anyone with internet access..  
Television and radio marketing can be ex-
pensive and may not always be a viable op-
tion.  Because 80-95 percent of web traffic 
comes from search engines, it is important 
that your website is accessible through a 
search engine such as GOOGLE .  You can 
target visitors who are looking for you, your 
product, and your service. A website is a an 
extremely cost effective way to advertise to 
those who are already interested in your 
product or looking for what you have to offer. 
   There is no other medium that is available 
24/7/365 that can compare to a website. 
Printed materials are easily lost, and TV and 
radio adds only air at specific times.  Your 
website can be visited at a time that’s con-
venient for the visitor, and is much more en-
gaging if designed properly. 
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   Your website can provide interactive mar-
keting as well.  A few short years ago a web-
site was nothing more than a page of infor-
mation; an electronic brochure that was ac-
cessible by many.  Today, their real potential 
is being realized and they are extremely pow-
erful tools. The allow users to take virtual 
tours, find answers to questions, review 
items in 360 degree views, and provide direct 
feedback. 
   An important aspect of your website is cus-
tomer relations.  If a customer asks you for a 
web address, they expect you to have one.  
When accessing a well designed site, a cus-
tomer finds helpful information about making 
an informed buying decision between you 
and a competitor.  Your site could be the key 
in them choosing your company.  Addition-
ally, it provides customer support after the 
sale.  Customers want to feel that their 
choice is backed up by your business and 
makes them more likely to return.  Lastly, it 
gives you a place to gather information by 
allowing you to send out mailers and other 
promotional offers in the future. 
  It is imperative that a business should have 
a strong website that is informative, easy to 
navigate, and interactive.  These features 
save your customers headache and save you 
money.  A website is easy to update and in-
expensive, so why not take advantage of this 
technological opportunity? 



Tying your website 

directly to Point-of-

Sale.. . 
 

Shopp ing  on - l i ne  has  become 

the  p re fe r red  me thod  among  

many .   Amazon  and  eBay  

have  taken  the  consumer  

wor l d  by  s to rm and  the re  i s  

l i t t l e  reason  you r  bus iness  

shou ld  no t  cap i ta l i ze .    

Many  g l ass  shops  tou t  tha t  

t hey  o f fe r  “on - l ine  quo t ing ” .   

You  w i l l  f i nd  tha t  the  ma jo r i ty  

o f  t hese  a re  no th i ng  more  

than  f ree - fo rm f ie l ds  tha t  

a l l ow  you  to  en te r  some i n fo r-

ma t ion  and  awa i t  a  re tu rn  

phone  ca l l  f rom the  shop .   

DBC o f fe rs  someth ing  more  

w i th  a  rea l - t ime  snap- i n  tha t  

has  the  ab i l i t y  to  aud i t  da ta  

aga ins t  ou r  Po in t -o f -Sa le  

sys tem.   Because  the  webs i te  

reads  i t s  i n fo rma t i on  d i rec t l y  

f rom Chame leonWare  the re  i s  

no  need  to  keep  a  separa te  

se t  o f  f i l es  fo r  t he  webs i te .   

As  the  cus tomer  en te rs  a  

quo te ,  they  have  the  op t i on  

to  schedu le  and  ge t  a  p r ice .   

Add i t i ona l l y ,  they  a re  g i ven  a  

quo te  number  wh ich  w i l l  be  

wr i t t en  d i rec t l y  ou t  to  you r  

po in t -o f -sa le  sys tem and  be  

i ns tan t ly  ava i l ab l e  fo r  you r  

CSR’s  use .   Th i s  saves  you r  

CSR’s  t ime  and  work   wh i le  

a l l ow ing  you r  cus tomers  to  

shop  on  the i r  own .   Seve ra l  

o f  ou r  cus tomers  use  th is  

f ea tu re  and  have  raved  o f  i t s  

success .   I f  you  a re  i n te r -

es ted ,  p lease  con tac t  DBC for  

more  in fo rma t ion  and  a  demo 

This month we are intro-
ducing an extremely help-
ful report. MAP.TRANS 
was created as the result 
of a request to track sales 
based on zip code.  In-
stead of listing the zip 
codes out to the screen, 
they are plotted out on a 
Yahoo! map.  Upon run-
ning MAP.TRANS on your 
system, you are prompted 
for  a date range and a 
store.  

Once these items are en-
tered, the report will gener-
ate a Yahoo! map and plot 
your jobs based on zip 
code. 
At the top of the screen 
you’ll see colored icons that 
designate the number of 
jobs completed. To the right 
of the screen a list of zip 
codes in which jobs were 
completed will be displayed, 
as well as the associated 
colored icon.  All of your zip 

codes are plotted on a map 
with the different colored 
icons.  By clicking your 
mouse on one of the icons, 
the zip code will be dis-
played.  At a glance you 
can get a geographic view 
of where the majority of 
your work is being done.  If 
you are interested in this 
tool, please contact DBC 
Support to make certain it 
is currently on your sys-
tem. 

Allow your customers to tie directly into your business

During a recent conversation with one of our cus-

tomers, we found that one of the most requested 

items was a secure logon a customer could use to 

create and schedule jobs. Obviously this is a won-

derful tool that can be used by fleets, dealerships, 

and rental car agencies, to name a few.   

This secure login would allow the customer to 

maintain their current list of work requests and add 

new ones as needed.  As one could imagine, this 

saves your business time and money by keeping 

your CSR’s off the phones, and allows the customer 

to schedule their jobs at their leisure without us-

ing valuable employee and equipment time.   

As with DBC’s Web quoting ,this feature is a 

direct snap-in with your ChameleonWare Point-

of-Sale package, which means you do not need to 

maintain separate files and that your customers 

have real-time accurate pricing and other data. 

By harnessing the technology available to your 

business, you can save time and money. 

If this feature is of interest to you ,please contact 

DBC for further information.   


